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Plastics Today
An Industry under Various Challenges...
• Public
• Companies
• NGOs
• Governments
...Current Complications and a Promising Future





4 Key Messages and 
1 Recommendation

• Growth of Plastic Packaging accompanies economic growth, urbanization and sub-
urbanization

• Convenient consumption dominates modern retailing, and Millenial Moms and their 
single counterparts seek out easier approaches to domestic responsibilities

• Worry about the impacts on the Environment is common among the economically 
emerging population, but they exert lesser influence on purchasing

• Plastic packaging enables Consumption of many products highly sought out by consumers

• Consumers demonstrate significant concern with the quantity of plastic consumed and 
our Objective must be the Conscientious Use of plastic and consumer education 



Consumers      

• Can the Plastics 
Industry Meet the 
Public’s Appetite?

• Does the public 
understand what’s 
happening?

• Does the public truly 
want what the NGOs 
are asking for?



Plastics Today
Scientific Reality versus Public Opinion
• Life Cycle Analysis (LCA)
• Use and Impact
• Food Safety
• Public Health
Attitudes and Actions



Plastic
“From the moment in which a man brushes his teeth in 
the morning until the moment in which he lies down in 
bed, everything he touches, sees, and uses will be 
made of this material of innumberable uses”

Time, 1924



Public
Plastics Use in Daily Life
• Volume and Permanence
Ocean Pollution
• Macro-plastics
Concerns over Plastic Waste
• Micro-plastics
Consumers Will Decide
• Scientific Sophistication
• Acceptance of New Information







Companies
Clients (Companies and Brand Owners)
• Adoption of Programs to Reduce, Recycle or Eliminate Plastics
• Substitution of Packaging Materials
Retailers
• Meeting Place among Products and Consumers
• Consumer Loyalty is a Key Priority
Packaging Producers
• Alternatives



The Coca-Cola Company



Mars
In the world we want 

tomorrow, no packaging 

becomes waste. 

Packaging waste is a 

global problem that 

threatens our oceans and 

the health of the planet. 

For Mars, packaging 

waste doesn’t align with 

our vision for a world 

where the planet is 

healthy. 

To address the issue, we 

are investing hundreds of 

millions of dollars to 

reimagine and redesign 

our packaging.



Walmart



Carrefour



GPA (Grupo Pão de Açucar)



Smurfit Westrock



Graphic Packaging Intl.
The new Boardio paper 

bottle for Mentos Pure 

Fresh is the first product 

in the gum category from 

a major global 

confectioner to be 

delivered in a paperboard 

bottle. Using a 

customized paperboard 

laminate, the package 

consists of more than 

90% renewable fibers 

from sustainably 

managed forests 

replacing the previous 

Mentos 100% rigid plastic 

container.

 



Klabin



NGOs
U.S. Plastics Pact – Road Map 2.0
5 Objectives:
• Eliminate items on the list of Unnecessary Materials and 

Reduce the use of Virgin Plastic by 30% through 2030
• 100% of Plastic will be reusable, recyclable or compostable
• Recycle 50% of plastic packaging
• 30% post-consumer resin in the packaging industry
• Foster the re-use of packaging and reduce virgin plastic 

usage



Governments
Local
Nationals
Global Plastics Treaty (UN)



Local Governments



National Governments
• Assess and Reduce Pollution derived 

from Plastic Production
• Materials Innovation and Product Design
• Reduction in the Generation of Plastic 

Waste
• Improvements in Plastic Waste 

Management
• Retrieval of Plastic Residue in the 

Environment



Governments – Global Treaty
Objectives
• Circular Economy of Plastics
• Treaty to End Plastic Pollution
Actor
• Countries in favor of Production Limits
• Countries opposed to Production Limits
• Companies (220+)
Next Steps
• INC-5 (Busan, South Korea)



Governments – Global Treaty
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