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The Ellen MacArthur Foundation was 

founded in 2010. It works with 

business, government and academia 

to build a framework for an economy 

that is restorative and regenerative by 

design - a circular economy.

https://www.ellenmacarthurfoundation.org/our-story/mission
https://www.ellenmacarthurfoundation.org/circular-economy/what-is-the-circular-economy


The linear economy



Today’s economy is 
hugely wasteful
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PLASTIC PACKAGING HAS MANY BENEFITS



Ellen MacArthur 
Foundation: The 
New Plastics 
Economy -
Rethinking the 
future of plastics
(2016)

An unprecedented global study showed how linear 
the plastics economy was, and the immense volume  

leaking to the environment every year



"By 2050, there could 
be more plastics than 
fish in the sea"

Ellen MacArthur 
Foundation: The 
New Plastics 
Economy -
Rethinking the 
future of plastics
(2016)

In 2016, this statement changed the way the 
world faces plastic pollution 



If we fail to act, by 2040:‍

- The volume of plastic on the market will have 
doubled

- The annual volume of plastic entering the 
ocean will have almost tripled, from 11m 
tonnes in 2016 to 29m tonnes in 2040

- Ocean plastic stocks will have quadrupled, 
reaching over 600m tonnes.

In 2020, Breaking the Plastics Wave showed 
we are not moving fast enough 



The solution lies in taking urgent, ambitious, and coordinated 
action across the entire plastic system with a clear emphasis 

on stemming the flow at its source.

Ellen MacArthur 
Foundation: The 
New Plastics 
Economy -
Rethinking the 
future of plastics
(2016)



THE NEW PLASTICS ECONOMY VISION

all problematic 
and unnecessary 

plastic items

to ensure that the 
plastics we do need 

are reusable, 
recyclable, or 
compostable

all the plastic items we 
use to keep them in the 
economy and out of the 

environment



Tackling this systemic challenge will demand a combination of 
solutions under the 3 pillars of a circular economy for plastics

We must ELIMINATE 

the plastics we don’t 
need



Invest at least USD 

150 billion in 

collection and 

reprocessing over 

the next five years 

alone to ensure we

CIRCULATE the 

plastics we do need

Tackling this systemic challenge will demand a combination of 
solutions under the 3 pillars of a circular economy for plastics



At unprecedented

speed and scale

Tackling this systemic challenge will demand a combination of 
solutions under the 3 pillars of a circular economy for plastics



...shared by 500+ 
organisations globally...

.. implemented locally through
Plastics Pacts around the 

world...

One common vision of a circular economy for plastics... 

….and underpinned by innovation 

Building solutions



Uniting businesses, governments, and other 
organisations behind a common vision and 

targets to address plastic waste and pollution 
at its source.



250+
Signatories (business)

20%
of all plastic packaging 

used globally

20
national, sub-national and 
local level governments 
across five continents

200+
Endorsing signatories, 

including National 
Geographic, WWF, WEF, 

IUCN  

AT A GLANCE





SOME ENCOURAGING TRENDS...



BUT MUCH MORE NEEDS TO BE DONE AND AT A 
GREATER SPEED...



A network of national collaboration initiatives
towards the circular economy for plastics 





COMMON TARGETS





BUT MUCH MORE 
NEEDS TO BE 
DONE AND AT A 
GREATER SPEED...



If you came home to find that 
you left the tap running and 
your apartment was flooding, 
would you immediately start 
mopping up the water?

WHAT IS UPSTREAM
INNOVATION?



‘Upstream Innovation: 
A guide to packaging solutions’

Download the guide at: plastics.emf.org/upstream

‘Where to 
start’ & ‘What 
good looks 

like’ guidance

+additional 
resources 

100+ best 
practice case 

studies

http://plastics.emf.org/upstream


Upstream innovation 
requires a shift in 
mindset

UPSTREAM INNOVATION
MINDSET



Much 
more to 
be found 
online:  

plastics.emf.org/
upstream

http://plastics.emf.org/upstream
http://plastics.emf.org/upstream


Much 
more to 
be found 
online:  

plastics.emf.org/
upstream

Have all your brand teams and 

packaging R&D teams run their 

own upstream innovation 

workshops

using freely available workshop 

scripts, miro boards, slides, videos, 

inspiration cards, ...

http://plastics.emf.org/upstream
http://plastics.emf.org/upstream


NPEC publications

https://www.newplasticseconomy.org/about/publications

Ellen MacArthur 
Foundation: The 
New Plastics 
Economy -
Rethinking the 
future of plastics
(2016)

Ellen MacArthur 
Foundation: The 
New Plastics 
Economy -
Catalysing action 
(2017)

Ellen MacArthur 
Foundation: The 
New Plastics 
Economy - Reuse -
Rethinking 
Packaging (2019)

New Plastics Economy 
Global Commitment: 
Global Commitment 
2019 Progress Report 

Breaking The Plastic 
Wave — The Ellen 
MacArthur Foundation 
Perspective

https://www.newplasticseconomy.org/about/publications
https://breaking-the-plastic-wave-perspective.webflow.io/breaking-the-plastic-wave-perspective
https://breaking-the-plastic-wave-perspective.webflow.io/breaking-the-plastic-wave-perspective
https://breaking-the-plastic-wave-perspective.webflow.io/breaking-the-plastic-wave-perspective


THANK YOU 
THAIS VOJVODIC

thais.vojvodic@emf.org 

If you are interested in engaging with the Plastics Pact Brazil, 
please connect with me
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